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Our Company cns

Since 1987, CN3.,Ltdorovides multiple research methodologies
IN many industries.

With years of industry experience, CNS is providing the best anc
most appropriate research methodology for each client.

Our key services
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1) Quantitative / Qualitative Research i
2) Mystery shopping survey !

Web research panel / Recruitment :
4) Web Research panel (Details: May, 2015) i
5) Doctor recruitment / Medical area survey support :
6) Own facility for Group interview i
7) Global research :
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Quantitative / Qualitative Research

1) Quantitative / Qualitative Research

CNS can provide and offer the following research. We provide the bes
guality at low cost.

We can also provide a appropriate moderator / interviewased on our
many years experiences.

We can offer you the following research:
« Telephone interview

 Home visit / Home Use Test (HUT)
Focus Group interviews (FGI)
In-depth Interviews (1DI)

Ethnography

Evaluation studies



Mystery shopping survery

2) Mystery shopping survey

cns

With years of industry, CNS hasny experiences of the Mystery

shopping survey.

The followings are our major mystery shopping survey in the pas

Industry

Domestic Car Dealer shops

Number of stores

1,200

Area

Entire Japan

Imported Car Dealer shops (New Car) 50 Entire Japan
Imported Car Dealer shops (Used car) 30| Entire Japan
Automobile selling shops (used car) 600 Entire Japan
Rent-a-car shops 1200| Entire Japan
DPE Shops 850 Entire Japan
Apparel retail shops 200/ Entire Japan




Mystery shopping survery

About our Surveyors

Depending on the survey purpose, you can choose appropriate surveyors

Professional

The professional, experienced surveyors will do
fieldwork / mystery shopping for special purpose

survey.

B

We have in total 200

professional surveyors in
Japan.

General

We have about 3,000 surveyors in Japan for
general survey.

(conducting about 1 hour briefing in advance of

asurvey)
) 2

s
EE" Male surveyors
Depending on the

[
theme of survey, Q@? &

we have variety
of surveyors.




Web research panel / Recruitment cns

3) Web research panel / Recruitment
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iIndividual web research panel entire Japan

Ll media

We can operate this 400,000 domestic panel database, and can
providing market research across a wide range of respondent
definitions.(High response and good quality)



Web research panel / Recruitment

4) Web Research panel (Details: May, 2015)

Gender %
Gender Number %
Male 204,193 48.7%
= Male
Female 215,259 51.3%
= Female
TOTAL(419,452) Male(204,193) [Female(215,259)
Age (Total, Male, Female) age total Male Female
0 19 | 14,861 3.50%| 8,496 4.20%| 6,365 3.00%
20 24| 33,916] 8.10%| 17,421 8.50%| 16,495 7.70%
70,000 25 29| 50,527| 12.00%| 23,262| 11.40%| 27,265 12.70%
60,000 30 34| 58,869 14.00%| 23,626 11.60%| 35,243 16.40%
50,000 35 39| 61,910 14.80%| 24,986 12.20%| 36,924 17.20%
40.000 ot 40 44| 61,216| 14.60%| 27,155 13.30%| 34,061 15.80%
! = Male
45 49| 47,941 11.40%| 23,732 11.60%| 24,209 11.20%
30,000 m Female
20,000 50 54| 37,446 8.90%| 20,798 10.20%| 16,648 7.70%
J 55 59| 22,694 5.40%| 13,899 6.80%| 8,795 4.10%
10,000
III I I II II Il 60 69| 23582 5.60%)| 15,869 7.80%| 7,713 3.60%
O -
70 6,490, 1.50%| 4,949 2.40%| 1,541 0.70%
H\?J ,ﬁ") f"q r"”b‘ f’q ab‘h H@ f’b e("o’ Hr"q N

S T IS S S SRS~ SRS

&

A




Medical area survey support

5) Doctor recruitment / Medical area survey support

Some Examples:
- Qualitative research with doctors in various disease areas
- Quantitative research in many disease areas
- Affiliated medical moderators for idepth doctor interviews
- Research outcome reports (Topline/Full; Japanese/English)
- Insight analysis and strategic consulting frorfront specialists
- Research includes brand perception, treatment approach
- Doctor recruitment feasibility depend on scope and disease
- Special focus on ophthalmologists
- Surveys for prescription drugs and medical device manufacturers
- Specialist and general medicine (internists) surveys possible
- Patient surveys possible depending on project specs
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Own facility for Group interview

6) Own facility for Group interview
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group interview room in Downtown Tokyo, at good access locati

Akasaka Remark (Japanese only)
http://www.cnhs-tokyo.co.jp/akasaka.remark/top pc.html

[Over view]

u
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Available maximum 10 people interview

42 inches TV screen which can connect your laptop PC and L
player

Mirror room available with simultaneous In
equipment. N\
Available video recording and audio recordit ror room


http://www.cns-tokyo.co.jp/akasaka.remark/top_pc.html

Global research cns

7) Global research

For those who are just considering overseas studies including J:
we can provide the following services;

U Basic survey (desk research, interview to appropriate compar
and/or people)

Competitor research

Distributor survey

Fieldwork ( User survey, CS survey, etc.)
Sampling survey
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Company Information M

CONTACT US:

CNS Co.,LTD

Hakua Bldg. 6™ floor,
2-4-1, Akasaka, Minato-ku
Tokyo, JAPAN

Postal code: 107-0052

Phone; +81- 3-6277-6175
FAX: +81- 3-6277-6176

info@cns-tokyo.co.jp

Key contact of oversea projects: Yoshiyuki
Email:
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